the Mailbox Club

... was the exclamation

of excited children who

touched the movie screen

after watching “The Jesus

Film” in Malawi. A note

from Mary, the teacher,

expressed her amazement

of this response by these

children living in a Muslm dominated
area. She continued by writing, “We
encourage them that Jesus is with them
everywhere, every minute and He loves
them.” He is a friend of children and they
are excited. This is the starting point for
the formation of Mailbox Clubs.”

NON-CHRISTIAN

CULTURES
2010/11 OUTREACH

GOALS

Africa/Middle East

To reach 219,350 children with the Good News in
Burkina Faso, Benin, Chad, Congo DR, Cote D’lvoire,
Ghana, Iraq, Jordan, Liberia, Niger, Rwanda, Senegal
and Somalia.

Asia

To reach 1.1 million children with the Gospel message
in Bangladesh, Bhutan, Cambodia, India, Indonesia,
Myanmar, Nepal, Pakistan, Philippines, Sri Lanka,
Thailand and Vietnam

Budget: $499,896

404 Eager Rd. Valdosta, GA 31602
tel: 229.244.6812 ¢ web: www.mailboxclub.org

MATCHING GRANTS I

A generous Christian foundation is offering two
matching grants for our works in non-Chris-
tian countries that are significantly influenced
by Islam, Hinduism, Buddhism, Animism and
other indigenous beliefs. Our partners in these
regions include Operation Christmas Child,
The Jesus Film Project, Child Evangelism Fel-
lowship, scores of local churches and minis-
tries. There are a variety of settings through
which The Mailbox Club will be taught directly
to yearning children—churches, schools, or-
phanages, camps, feeding programs and
sports ministries.

Most of these impressionable children have
never heard the name of Jesus. Please pray
for them and all of the devoted people in-
volved in giving them the life-changing op-
portunity to have a personal relationship with
Jesus Christ! Please give! Every dollar given,
up to $150,000, will be matched by the Ma-
clellan Foundation, Chattanooga, TN. This will
enable Gospel efforts to win these responsive
children to the Lord Jesus and disciple them
in the faith!




